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Case Study Analysis
Gerry McGovern provides an in-depth analysis of how google communicates to its target clientele in an article that is titled ‘How Does Google Communicate’. The article is a critical interrogation of traditional methods of marketing. The author of the article holds the view that Google uses very simplistic ways of communication and that positions them at the top of the market ("How Does Google 'Communicate'?"2016). The reason the author holds this view is because the contemporary world is fast paced and requires a significant deal of simplicity to captivate the modern customer. This paper attempts to analyse this position in light of recent developments in the corporate communications strategy of Google. 
Body
There is a necessity to be targeted with corporate communication within the contemporary space of digital operations. Organisations must remain cognisant of the needs of the market and package their products and services in a manner that is not counter-productive (Jai 2017). Traditional means of communication have proven to be redundant and unresponsive in the modern world as noted by Gerry McGovern. Traditional marketing and corporate communications schools of thoughts presuppose that the market is interested in lengthy documents that outline comprehensive information. The myths of communication within the modern technological landscape must be debunked and replaced by new and innovative forms of communication to captivate the contemporary consumer of products and services. 
Google has been very successful with its simplistic, yet innovative, corporate communications strategy. The company has managed to spread its market presence to the extent that its name has become a verb. The communication strategy of Google impacts the company at multiple levels including continuous improvement, value chain, services and value chain (Kasemsap, 2018). The organisation is constantly introducing new products on its platforms with the view of understanding the user experience. The company’s services are, in turn, curated to match the evolving needs of their clientele. Google is able to continually improve the value chain, in this regard, as more customers become loyal to the company because it understands their needs. It is essential for companies to predicate their communication strategy on an empathetic foundation that first seeks to respond to needs the needs of the customer rather than marketing the business.   
The only problem that Google face in its model for communication to the customer is the fact that most of it is dependent on its online presence. The company does not have any tangible power off the online market (Hawkes, 2018). It becomes difficult, therefore, for the company to communicate to its vast global clientele within an off-internet framework. This situation prevails on the backdrop of the fact that the internet has created so many social ills on the global landscape. Google does not speak to such issues, however, even as crime and other problems continue to happen with its facilitation. The company should invest more in its corporate social responsibility initiatives, in this regard, to enhance its ability to speak to clients through other forms. The company should also work towards creating a more dynamic organisation, whose image is not hidden behind an internet browser. Effective management could help create a more responsive company through adopting initiatives that acknowledge the adverse impact of the organisation in given respects while harnessing the positives. Such a balanced approach to their corporate communication will not only enhance their image in the short term but also increase their engagement with users. 
Integration techniques are instrumental in ensuring that communication tools are leveraged for optimised outcomes. Marketers must continually take advantage of the communication tools at their disposal to reach their audiences (Gillespie, 2010). Google’s corporate communication strategy makes the assumption that the entire world operates from the internet. Integration techniques, like in the case of Google, would involve incorporating traditional forms of advertising. The company could also increase its presence within mainstream media forms of advertising such as radio and television to enhance their brand visibility among individuals who do not operate from the internet. This strategy can work for a broad array of companies regardless of their sector. Such an approach would also be implemented at my current workplace, for instance, through the allocation of a budget that allows for advertising in local media. 
Conclusion
In conclusion, it is evident that a sound communication strategy is vital for business success. Google has adopted a very subtle but effective communication strategy that is primarily targeted at their clientele. It is essential, however, for a company not to foreshadow negative and only dwell on positives within their communication strategy. Businesses such as Google should ensure that they engage in activities of social corporate responsibility, for instance, to ensure that they are constantly engaged with their customers in as much as they want to benefit through marketing. Corporate communication should not only be about giving information regarding new products but also learning the needs of the market through other forms. It is also essential for companies to seek alternative means of engaging with their customers and not assume that clients exist online despite current technological advancements. 
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